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FRANCHISE BUSINESS CASE STUDY

The primary Challenge for this client was to generate high-quality leads with a low daily budget. Ultimately, we aimed to decrease
the overall cost per lead.

Earlier Hurdles: High cost, Low return! Results: Over time, we witnessed a steady increase in leads with a decrease in cost.
Reasons for Poor Performance: Components of our Strategy:
« Unstructured strategy for lead generation ' Insightful research for proper targeting
~ Poorly focused audience targeting ' Cessation of under-performing ads
~ No integrative tools (e.g., Facebook Pixel) “ Creation of look-alike audience to increase RO
/ Lack of proper testing and research phase ~ Daily monitoring of campaign accounts
“ Infrequent monitoring of account/campaigns ~ Consistent re-testing fo maintain growth

SOLUTION & PROCESS COMPARISON

After an initial research phase, we rebranded the client’s ad campaigns and e oo o
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pushed them heavily across a variety of platforms. Not only did these ads e R e
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into our client’s highest-impact audience. Going forward, we were able to e e i e M e
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